The following “advertisement” packages included tickets that were delivered to the prior Dakota Magic
Casino General Manager during FY 2011. The tickets were under his control and distribution. Marketing
did not use any of these tickats for gaming incentives.

1. Fargo-Moorhead Red Hawks 527,000

2. Scheels Arena 543,899

3. NDSU Sports Arena 59,200

4. US Open $13,900 (1 am told these tickets we purchased and no one from the top 200 players list
wanted them so they were given to Nick DMC golf pro.)

5. Professional Sports Publications $32,500 — 4 Super Bowl tickets (December 2010)

6 Professional Sports Publication $34,500 — $8,600 Merchandise allowance (April 2011)

7. Professional Sports Publication $7,584 — World Series (August 2011) allowance advance pay back

4 Super Bow! tickets
“Rock the Mansion” tickets (Playboy Club MMA Fight)

Professional Bull Riding Championship
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UpCenter Sponsorship For Dakota Magic Casino

20110/2011 Package:

« Scoreboard Advertising Package
5 One large sign next to Video Scoreboard (approx. B x18")
o Fascia Video Ring Advertising (as discussed)
o All of this advertising would be up and lit for all events.
Eour season tickets—close to the ice as possible.
100 tickets to be used during the season for the casina’s use, which may include additionzl suite
tickets.

e Opportunity to set up table three times during the hockey season to sign pecple up for the
Players Club, or distribute casino information as they wish, with at least two PA mentions during
the game highlighting their table. Table and chairs provided at no expense to Dakota Magic,
placed at a predetermined high-traffic location. Dakota Magic will decorate and staff booth.

s Opportunity to stuff cupholders one time during the season. Casino will print the information,
with the cupholders being stuffed by arena/team personnal.

e Full-page Color Ad In your Scuvenir Program.

» Priority given to Dakota Magic to become the new sponsor should the ticket backs or ticket
envelopes sponsorships become available.

o Concourse advértising included as in previous agreements.

Opportunity to run one :30 Dakota Magic commercial during every game, and if possible during
other adult events.
18’ x 18’ wall sign in the Dakota Magic corner.
e Suite for every game (including playoff games), to Include:
a Four VIP parking passes.
o 14 suite tickets included for all events. (Including all non-hockey events if requested)
&  Suite would be fully stocked with beer, liquor, and soft drinks prior to the first game of
the season. Dakota Magic would re-order beverages through the UpCenter.

2010/2011: Total investment by Dakota Magic will be $43,899, billed as $3658.25/month.
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Dakota Magic and the Fargo-Moorhead RedHawks
Agreement for 201 1

RedHawks Agree to Provide:

o
o

o @ @ @

Eight Season Tickets. (Four behind dugout, four behind net)
Backiit “Poker Chip" Outfield Sign With Promotion
o First Player to Hit Sign Wins $1000
o One PA prior to game, one PA in-game.
Two luxury box suites
$1000 in “Hawk Bucks”
2 -60 Radio Spots during radio broadcast
Premium Promotional Night
o Champlonship Ring Night/Seat Cushion Night (minimum of $3000 going toward
item)
5 Inclusion in all advertising for this game
o 25 Reserved Tickets for this game
o Danny throwing out first pitch
> Danny guest on radio broadcast for % Inning
- Dakota Magic Billboard Truck parked outside
Digital Leaderboard Exclusive Sponsorship
~ Located right at Main Gaie
o Runs Dakota Magic commercials in between lineups and other game information

Total Cost For This Package: $27,000 (payment through Sundog, 5 payments of $5400 each)

Agreed to this ___day of March, 2011.

_for Dakota Magic Casino

iy + ldchastagy .

701.2355525 | 882 0.sundag | e 701.285.8341 o
aren dathxt s | Hooer s | e, nd 58103



Mike Peters
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From: Crystal Poor Thunder [crystal@daketamagic.com]
Sent: Monday, August 22, 2011 10:47 AM
To: Michael Peters
Ce: Danny White
Subject: RE: Sporting avenl tickets
Attachments: faint_grain jpg; 15_d_phane.gif, 45_d_letter.gif; 01_splash _puppy_03b_en.gif, Vickings 2011
ticket giveaway.doc

The only Tickets that | buy are the Viking tickets and we do have a promotion that we use for them
attached will be the promo that | had sent to the gaming Commission. PO # 62490 $13000 and
second payment PO # 63887 $13000.

We did get some US open tickets and offered to our top players (200) but no one wanted them. This
was also during the flooding time so our players were dealing with that situation also. We ended up
giving them away. We didn't have to pay the air fair or hotel since the people that we gave them (o
were already going to be there during that fime, $13,900

| s that what you are looking for

Crystal Poor Thunder
Marketing Manager

& 701-634-3000 ext. 530

& crystal@dakotamagic.com

———0Qriginal Message

Fram: Mike Pelers
Date: 8/19/2011 12:03:14 PM
To: 'Crystal Poor Thunder'

Cc: 'Danny White'
Subject: RE: Sporting evant tickels

Crystal,
Can you gather this information for me? 1 need it next week for my Council report.

Michael

From: Mike Peters [mallto:mpeters@dakotamagic.com]
Sent: Wednesday, August 03, 2011 9:59 AM

To: 'Crystal Poor Thunder'

Cc: 'Danny White'
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uper Bowl Preview S

Special Editions Publishing
601 Cleveland St., Suite 500
Clearwater, FL 33756
Tel: 727-260-6710

Mame: Danny White

Title: General Managet

y: _Dakota Magic Casino & Resot

Address: 16849 102nd Avenve SE

Ciry: Hankinson

State: _ND Zip: 58041

Fax: (701)634-3077

Fhone: {701) 6343000

Email:

Thank you for your participation in the 2011 USA TODAY Super Bowl Preview publication. This letter will serve
sy confirmation of the placement of your advertisement in the publication, Please confirm order detnils below and

Onee the publication has been primed, an ©
important for us to receive your ad copy as 5000

Ad Sales Director: _Eevin Kisrnan

Return via fax 4o §77-862-4969 or via emall 10 orderEsepadvertising.com.

fficial invoice will be sant slong with a copy of the publication. 1t is
a5 possible. Please fazl free to contact us if we can be of assistance.

Sch Alpcaiki kL

Publication: 2011 USA TODAY Super Buwl Preview

Size: One (1) Full Page; Four-Color Advertisemenl
Position Promised: _Right-Hand Read; 1" half of the publication

Copy Pate: L3l
Rate §32,500 Net
Hospitality: Four (4) 2011 Supes Bowl lickets lower level, comers or better -

Company; _Dakots Magic Casino & Resort

Signature: (D

Date: Ll‘w’ O

ADDITIONAL TERMS AND CONDITIONS:

Printed Name: \?;:/LD, ke

THIS CONTRACT 1S CONDITIONAL UPONTHE

PUBLISHER(S) AFPROVAL OF THE COMPANY'S ADVERTISING COFY AND PUBLISHER'S STANDARD

TERMS AND CONDITIONS. THE

COLLECTIVELY, FOR
AMOUNT ACFUALLY

MAXIMUM LIABILITY OF THE PUBLISHER(S) AND SEP,

ANY AND ALl CLAIM(S) RELATED TO THIS CONTRACT WILL BE THE

PAID BY THE COMP

ANY PURSUANT TO THIS CONTRACT.
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aﬂ . VMINNESOTA TWINS
OFFICIAL GAME PROGRAM

Professional Sports Publications April 14,2011
570 Elmont Road

Dept. 203

Elmont, NY 11003

(212) 920-3976

Mr. Danny White

Dakota Nation Gaming Enterprise
16849 102nd Ave S.E.
Hankinson, ND 58041

Dear Mr. White:

Thank you for your participation in the 2011 Minnesota Twins Game Program. :
This letter will serve as the confirmation of space we discussed.

SIZE: Full Page, Four Color AMOUNT DUE; $34,500.00, Net
We will send you an official invoice with a copy of the publication after it is printed.

Agﬁin, thank you for your participation,

Sincerely Yours,

Che Godont

Joe Gordon
Ad Sales Director

P.S. Please send in any ad copy that you may have as soon as possible, as we are currently laying out
the publication.

CONFIRMATION #: 26059260
MAKE CHECK PAYABLE TO: Professional Sports Publications

As an advertiser in the above-referenced publication(s), you are already enrolled in our value-added remnant adverlising program., Periodically,
S i L or vons may recelve free placements in other publications within other markets or covering other events. This
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Warning: preg_split() expects parameter 4 to be long, string given '
in /var/www/webmail/functions/imap_messages.php on linc 808

Warning: Invalid argument supplied for foreach() in Ivariwwwiwebmail/functions/mime.php on line

52
INBOX 3 Sign Out
: a3 Compose |CaFolders pScarch 13|58 o F Freccell Bookmarks | i3 Options @
Message List | Delete -Previous | Next Forward | Forward as Attachment | Reply | Reply All
Subject: Minnesota Twins GAme Program
From: "Joe Gordon" <jgordon(@pspsports.com>
Date: Thu, April 7, 2011 1:16 pm
To: dwhitef@dakotamagic.com
Priority: Normal
Options: YictFull Header| View Pripsble Version | Dounioad his as & el Add to Addresshook [ View
Danny -

Good talking to you earlier. Per our conversation, we are currently working on
putting togsther the 2 & 3 lssues of the Minnesota Twins Game Program, This ia the
official souvenir program on sals at sach Twins home game. Bach issue of ths game
program is indicative of 27 games, two lssues would be 54 games.

Typieally a full pg. four color ad inm each issce is 521,500, currentiy I'm able to
offer you & 20% discount and give you the last two issuss for only 534,500, Alsg,
along with the ad I'm able to include = merchandising allowance valued at §8,600.
Below la a rsacap, -

$34,500
NTFReSote Twins Came Program, last two issues (54 games)

= 1 Full py. four color ad
- 88, 600 merchandising allowance

’L. ﬁ: send you & separate involce for each lssue. Esch A=sue would be

By definiticn, the Merchandising Allowance enables you to selectively chicces
virtually ANY tickets to ANY svent &t MY time ANYWHERE -- any NFL, MLBE, NBA cr HHL
game; any NCAA Regular Season or Bowl Game; Marquee gvents liks the NCAR Tournament
and World Series; any All-Star or Playcff Game; any PGA Tournament: 115 Open,
Masters, PGB Chsmplonship even the British Open; any MASCAR eventsi any
*non-sporting” event whether it's & Concert or Broadway Show; any Group Outing or
Lugury Sulte; any Iindividuoal or company Golf Cutings & Tee Times; any "event" that
you may need; it can even be applied to hotels and sirfarell

Attached is a media kit with sdditional {nformation. If vou have any gquestlons lst
me know if not I'1l look forward to spesking with you later this afternoon.

Best,
Joe

Joa Gordon

Wit fmail dakntamasic samisrefread bodv phn?mailbox=INBOX&npassed id=23181&start... 4/7/2011
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DMC Marketing Mails _ Sign Out
: v Compose |(_iFolders # Search -J| _J | ., Freecell Bookmarks | *1Options
Message List | Delete Previous | Next Forward | Forward as Attachment | Replv | Reply All

Subject: USA Today - World Series
From: "Joe Gardon" <jgordon(@pspsporis.com>
Date: Mon, August 1, 2011 1:3]1 pm
To: dwhite@dakotamagic.com
Priority: Normal ;
Options: View Full Header | View Printable Version | Download this as a file| Add to Addressbook | View

Danmy =

Good talking to you todsy. Per our conversatlon, we are currently putting together
our plans for the Post 2011 MLB season and we are putting out a USA Today World
Seriss Magazine.

The USA Today World Series Msgazine will be distributed throughout the country,
sverywhers USE Todsy is sold with a2 heavy concentration in the two participating
teams cities. The rate card for a full pg. four color ad is typically 545, 500,
currently I'm able to offer you a full pg. four color ad for the same price of the
Travel Guide, $34,500. Also, along with the advertising I'm able to include a
merchandising allowance of $8,700.

As we discussed the merchandising allowance is enables you to selectively choose
virtually ANY tickets to ANY event at ANY time ANYWHERE -- any NFL, MLB, HBA or NHL
game; any NCAA Regular Season or Bowl Game; Marquee events like the NCAR Tournament
and World Series; any All-Star or Playoff Game; any PGA Tournament: U3 Open,
Masters, PGA Championship even the British Open; any NASCAR events; any
"non—sporting” event whether it's a Concert or Broadway Show; any Group Outing or
Luxury Suite; any individual or company Golf Cutings & Tes Times; any "eveni™ that
you may need; it can evenm be applied to hotels and airfare!!

Recap:
534,500
USA Today World Series Magazine
- 1 Full pg. four coler ad
- 58,700 merchandising allowance

Attached is & media kit with additional informstion. If you have any questions
please let me know if not I'll follow up with you in a3 couple of wseks.

Bast,
JG

Joe Gordon
PSP Sports
212-920-3376

rdon rts.C
WWW.pSpsSports.com

CONFIDENTIALITY NOTICE

hitp:/mail dakotamagic.comsrc/read_body.php?mailbox=INBOX.DMC+Marketing#Mails... $9/2011



PROFESSIONAL SPORTS PUBLICATIONS, INC
570 ELMONT ROAD, ELMONT, NY 11003
(616) 327-9500

BILL TO: ADVERTISER "DATE. . Invoice #

Tina Willlams 9/22/2011 pazzzon
Dakota Ic Casino
168491 Avenus S.E.
Hankinson, ND 58041

ACCOUNT CODE TEAMS NET 30 DAYS
QUA INV. NO. MUST APPEAR ON REMITTANCE

Cancellation Fee — USA Today World $7,584.01
Series
Flease make checks payable o
Professional Sports Publizations, Inc.
Remit to:
570 Elmont Road
Elmant, NY 11003

Ll DESCRIFT




